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Mothers like Kool-AidKoolAid- ®@®, too . BecauseBecause-
KoolAid

Because-
KoolAidKool-AidKoolAid- ®@ is less expensive thanthan-
canned

than-
cannedcanned fruit drinks . Because it costscosts-
aa lot less than most popular sodas .

Because it has vitamin C . And bebe-bebe-
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cause teenagers , parents andand-
grandparents
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grandparentsgrandparentsgrandparentslike
like Kool-AidKoolAid- ®@
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Kool-AidKoolAidKool-AldAld- and the Smiling Pitcher Design are registered trademarks of the beneralGeneral Foods Corporation


