
\ ' .
.

. . . . . ,. . " ,. ' .

. , : . .

. \

i
. . '"

W k49tYN
. . . .y w r. ' 66-

ee

. . ;,
. I

4141IV
IV

; - , ,. . , ' .

Ui-

-
U-

i

' _

\

JAMES W,. THOMAS and Contemporary Concepts , Inc .
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. SEATTLESEATILE , Wa , --- "' Business-BusinessBusiness-
I

Business-
men

--BusinessII
I men from Alaska'IaskaIaska"' traveling toto-

Seattle11Seattle
.

. -SeattleSeattle.Seattle-., or making frequent busbus-busi-

ness
-¬.

iness trips to that city this fallfall-

wilt
fall-

willwillwilt be offered a unique conceptconcept-
inin office management serviceservices$services-
suited

ervice-
sssuiteds ited to their particular businessbusinesS-
requirements

business-
requirementsrequirements .

The service will be availableIvailableavailable-
through

Ivailable-
through

available-
through

;,
through ConContemporarytemporary Concepts ,

" Inc . , andand'willandwill'willwill'. be locatedl c ted in th6thethe-

SeaTac', Sea-TacSeaTacSeaTacSea-Sea- Tac Office CepterCeItcrCenter) AdjacentAdjacen.t.
"''. CoSe.a-TacCoSe.aTacCoSe.aCoSeaTactoSa-TactoSato S$

.
a-aaTac- Tac InternationalInternational Airport..

James W. Thomas' , presidentpresident-
ofof the firm and aa Native AlaskanAlaskan-
frOm

Alaskan-
fromfrom Yakutat , says his firm willwill-

make
will-

makemake available answering ' serer-erser-serer-
viceS

ser-

vices
:; ¬-

vices , mail service , office andand-

desk
and-

deskdesk space , executive secretarialsecretarial-

services
secretarial-

servicesservices, conference rooms equipequip-equip-
ped

equip-
ped

¬-

ped withwitn both slide and moviemovie-
projectors

movie-
projectorsprojectorsentireprojectors , entire suites andandotherotherother-
services

other-
servicesservices essential to conduct busbus-bus-
iness

bus-

iness
-¬-

iness .

Thomas feelsfe ls that unless anan-

Alaskan
an-

AlaskanAlaskan company has the capicapi-capi-

tal
capi-

tal
¬-

tal to set up ann office completecomplete-
with

complete-
withwith all these-thesetheseneededthese-neededtheseneeded-' needed services , itit-

becomes
it-

becomesbecomes very difficult for a firmfirm-
to

firm-
toto select floor space , lease equipequip-equip-
ment

equip-
ment

-¬-

ment and findfmd efficient person-personperson-
nel

person-
nel

person-
nel

-

nel for a branch office ,.

"WhenWhen" an executive selectsselects-
an

sdectsselectssdects-

an
selects-

anan office programprogrJ11:) through ourour-

firm
our-

firm
our-

firmfirm ," says Thomas , "hishis" entireentire-
overhead- * overhead cost be reduced byby-

as
by-

as
by-

asas much as 60 percent.. "
Thomas maintains ,. his ownown-

public
own-

publicpublic relations firmrum in WashingWashing-Washing-
ton

¬.-

ton , D . C . His broad experienceexperience-
includes

experience-
includesincludes assignments as publicpublipublic-
directordirector and board membermemh r ofof-

Alaska
of-

AlaskaAlaska Federation of Natives , asas-

wen
as-

wellwellwen as serving as a formerfonner secresecre-secre-

tary
¬.-

tary and member of the board ofof-

the
of-

thethe Tlingit and Haida Indians of

Alaska .

He is a former public relationsrelations-
director

relations-
directordirector of the National CongressCongress-
ofof American Indians in WashingWashing-Washing-
ton

Washing-
ton

¬-

ton , D . C . , and has served on anan-

interim
an-

interiminterim basis as special consultconsult-consult-
ant

consult-
ant

¬-

ant to the Vice President of the

United States .

In a joint venture with thethe-

Alaskan
the-

AlaskanAlaskan advertisingadvertis 1g firm ofofMurMurMur-Mur-
ray

¬.-

ray , KraftKr ft & Rockey , Inc . , ThoTho-Tho-
mas

¬.-

mas coordinated the nationalnational-
publicity

national-
publicitypublicity campaign for the AlasAlas-Alas-

ka .
¬.-

ka Native Enrollment ,.


