LET TERS

To the Editor:

I have just read your editor-
ial policy regarding liquor ad-
vertising in the Tundra Times
(Letters section, 11/24/82).
You say that you have “re-
pestedly editorialized against
drinking in- any form™ and
thap ' you,

Is

who will have sole
bility for this project.
We are looking for all forms

business that has bills to pay
and the liqguor advertisements
have become a major source
of revenue. We look forward
to the day when we could af-
ford the luxury of refusing
such advertising but we are
mot at this point "

It to me that you are
imoum when you edi-
torialize against drinking on

IndianfAsian, Indian/Latin;
the blending of the spiritual
with our physical daily lives;
our concern for our children,
our grandchildren, our Elders;
how our activism is reflected
in our communities; the fun
and strength we get from our

Policy inconsistent with business

the one hand and then sell
liquor advertising on the other.
I believe that your editorial
credibility is compromised to
the extent that what you say
on the subject of drinking is
contradicted by what you do
in your own business practice.
. Sincerely Yours,

d John M. Holmes

Barrow

business cents good sense?

Pretty good business sense.
And since Tundra Times is also
8 business that has bills to
pay, it cannot “afford the hux-
ury of rmefusing such adwver-
tisements,” as you replied to
one wriiter in your Editor's
Note in the Nov. 24 issue.
Fime Just great. That's what

our system moll aong.
Doesn't it?!

Just thought ['d offer some

“deep structure.”

Fuﬂ:l.ldn
Scammon Bay



