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well it can mean ddifferentff6rpq bilingstilings
to different people it can boacboa4be as
simsimplepleasas agagreeingrecingtoremingto to promote each
others products within our home
lands or it can be as grand as a
large corporation which is owned
and run by all of us and which
markets products we have to sell

taken one step further it could
even memeananoperatipourownoperating obrownourown mail

orderordercatalogcatalog and running designer
boutique stores around the world
featuring our artan textilestcxtilesjoodfood
and tourism products and anything
else we might want to0o promote

while I1 do like the idea of hav-
ing our own department stores
which highlight our products and
culture perhaps thatfiat idea is ait bit
ahead of where we arcare right now
dutbut I1 do believe we all have the
outstanding products to sell and I1
believe our efforts could be en-
hanced by closer cooperation
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emphasize thisportthithissportpartifciipaofcuiarvaq Qf
our economies because as chair
man ofa company currently mar-
keting muskox and caribou prod
uctsacts around the world ive seen
so many ciexamplesamples ofhow wowe can
help eacheaaaaa otherothen and because these
resources are in demandd6ddemand and jflf
you dont take control of them
others arcare going to try to
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continued6ons1n0edftvmfrom page 8
rentlkalsrcntly sells 50005006 tons of venison
eachckhcah year Aandnidthiethe amount will
inbiinbrcasc as doesdocs the demand this
level of operation makes market-
ing that much easier it means
they can afford more salesmen
morebrochuresmore brochures andeanandcanand can offeroffcrthciroffertheirtheir
products at a cheaper price this
means that therethem is a market for
our products and because our
products arcare seen to be coming
oamformotm a healthier environment
people may even be willing to pay
slightly more for what we have to
offer but it also means that thelie
big food groups have a lot atstakcat stake
and will make selling very diffi-
cult for us and in most cases we

cant harvest large numbers of
game and so cant afford to do the
type of marketing new zealand
can

but theres still some good news

to be had promfrom my experience
with umayot corporation ive
learned that whilewhi lc the costliestcost liest part
of any harvesting venture it

doesnt cost any more to market
two or three or more similar prod-

ucts than it does to market one

the clients that buy muskox are
also the clients that buy caribou
and reindeer and in many cases
they aream the same people that want
char and shrimp similarly the
stores that sell leather are inter-
ested in muskox leather and rein-
deer leather therefore while we

may be small producers in one of
thesetha6thab arcastocm6rwfcarc&&adft6thowi6fth force
to be reckoned with

theres nothing earth shattershattcr
ing about this concept weve al-
ways been a people who have
traded with each other who have
cooperated in our search for food
and who havehavchaac shared in what we
have the new ideas offer trade
between nations may be some-
thing north america and europe
are discovering but we have al-
ways been trading between our
selves and have relied on each
others strength for survival

our people have always sur-
vived best when we lilhelpedpied each
other sllsoll wcvcw6vc alwawialway6alwayi been an
independentindeiiendentackfiowil

people and anything
we do must acknowledgeago1go this in-
dependencedependence 7liatiwhythat why vifartftrt notabt

sug9cstinganythingsuggesting anything that interferes
with this independence I1 dont
believe any of us would wantwanta a
formal ICC company that all ofus
must work throughor that dictates
what and how we sell ourproduct
rather im suggesting that we
explore the idea of a unified mar-
keting group thatwill market simi-
lar products this company will
notriot have a say in the production of
goods just in the sale of them

this marketing company can
operate in a manner similar to
ICC dealing with products that
we want to market outside of our
home markets and where there is a
mutual understanding of objec-
tives the company can be self
sustaining charging a percentage

of the final selling price this per-
centage is notpkennot taken from the pro-
ducers but is added on as a legiti-
mate cost of marketing further
this company can be a source of
information fortorusus it can continu-
ously monitor market trends and
advise each of us on the types of
products that aream in demand and
the changes in packaging or pro-
cessingci that we should make to
both sell our products and per-
haps even increase the return to
each of us

I1 believe the idea of a unified
marketing effort is something we
have to seriously consider its hethe

way of the future and the way of
our past

each of us has access to huge

domestic markets whether itsit s the
united states canada or europe
but not any one of these markets
can take all of the products we
have our products aream expensive
to sell and so we must sell to the
top segments of each economy
the changing world is making
this possible and united we can
more easily access each others
markets

we have what the world wants
we have exotic and exciting tour-
ist destinations we have clean air
and land we have pure water and
fresh health food what we dont
have is a marketing agency that
cancompctecan compete with the bigsouthcrnbig southern
firms if we dont organize to sell

these products well cithereither lose

our markets to other producers or
our people will sell dwrawthe raw re-
sources to outside companies and
well lose whatever additional
benefits we could receive

the news is that the market for
our products is coming back and
liethe market is enormous together
we can all benefit separately I1

believe many of us will fail
finally I1 started histhis speech with

some good news bad news well
id like to end with some more
news the bad news is that while
the world docsdoes want different prod-
ucts and is interested in trying new
things I1 dont believe its quite
ready for miktukmuktukinuktuk which I1 be-
lieve is good news because it

means more for us thank you


