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ConsumerConsuDerConsuDer Protection
The number of Alaskan ConCon-Con-

sumers
Con-

sumers
¬-

sumers and businesses is growinggrowingrowing-
rapidly

growin-
rapidly

g
rapidly with the increasedmcreas d ecoeco-eeco-

nomic
o-o-o-

nomic
¬-

nomic development in thttthithis$ statestate-
It

.

ItH is hoped thaitthattha this weekjyweekly colcol-colcol-

umn
col-

umn
¬-

umn will assist consumers andand-
the

and-
the

d
the honest businessmen servingserving-
them

servinservin-

them
g

them to avoid andnd prevent thethe-

OCcurrence
thth-

occurrence
e

occurrence of unfair trade pracprac-prac-

tices
prac-

tices
¬-

tices .

The following informationinfonnation isis-

presented
ii-

presented
s

presented for general applica-
tion

applicaapplica--applica-
tion

¬-

tion only and , of course , couldcould-
not

could-
not

d
not apply in all specific circumcircum-circum-
stances

circum-
stances

¬-

stances . Those1110se persons with spespe-spe-

cific
spe-

cific
¬-

cific complaints shouldshouldcontactcontactcontact-
the

contact-
thethe Consumer ProtectionProttction! OfficeOffice-
nearest

Office-
nearest

e
nearest them or callcaU a private atat-atat-

tomey
at-

torney
¬-

torneytomey .

The Consumer ProtectionProtection-
Section

Protection-
SectionSection , Office of the AttorneyAttorney-
General

Attorney-
GeneralGeneral , prepares these columnscolumns-
for

columns-
forfor distribution throughout thethe-

state
the-

statestate . Comments may be sent toto-

that
to-

thatthat office at the following threethree-
locations

three-
locationslocations : 360 K Street , AnchorAnchor-Anchor-
age

Anchor-
age

¬-

age ,. Alaska 99801 ; 604 Bar-BarBar-

nette
Bar-

nette
-.

nette , Fairbanks , Alaska 9970199701-
and

;

and P-euchPeuchIoochPouch!- K , Juneau , Alaska
99801.. .

Norman C . Gorsuc'iGorsuciGorsuc'1Gorsuc1GorsuchGorsuc'i-
Attorney

Gorsuc'1-
Attorney

Gorsuch-
Attorney

'

Attorney GeneralGeneral-
BULKMEA

General-
BULKBULK'MEATBULKMEATBULKMEABULK '(MEATT SALESSALES-

Many
SALES-

Many
SALES-

ManyMany consumerscCnsumers) buy meat inin-

bulk
in-

bulkbulk to save money . Real savingssavings-

can
savings-

cancan sometimes be obtained fromfrom-
reputable

from-
reputablereputable and honest firmsfinnsfinns-
through

firms-

throughthrough the reasonable pricesprices-
they

prices-
theythey offer .

Purchase of meatmea t in bulk rereore-rereo-

q
re-

quires
¬-

quiresq iresexperienceexperience and knowledgeknowledge-
ofof industry language and pracprac-prac-

tice
¬.-

tice . For example , meat sold inin-

bulk
in-

bulkbulk is sold at its "hanginghanging"hanging-
weight

"hanging-
weight

"
weight ," uncut and untrimmed .

Bone andandwastewaste , as well as theIheIhe-

edible
the-

edibleedible meat , is included in tliistlusthistlus-

weight
this-

weightweight.. The final price willwiIl bebe-

the
be-

thethe advertised cost per poundpound-
multiplied

pound-
multipliedmultiplied by its hanginghanging-
weight

hanging-
weightweight..

'

The U.SUS. . Department of ComCom-Com-

merce
¬.-

merce grades meat according toto-

the
to-

thethe yield of edible meat.. ForFor-
example

For-
exampleexample , the average percentagepercentage-
ofof usable meat in Yield GradeGrade-
No

Grade-
No

,

No . 1I is 82% and Yield GradeGrade-
NoNoNo,5No5. 5, is 63.6636. %.

Many consumers do not havehave-

experience
have-

experienceexperience in buying bulk meat..

The majority of meat dealers inin-

Alaska
in-

AlaskaAlaska are honest andanqan4an4reputablereputableputable . .,

However ,. anan ' unscrupulous perper-perper-
son

;- '

son may attempt to take advanadvan-advan-
tage

advan-
tage

¬-

tage of the consumer'sconsumers' lack ofof-

knowledge
of-

knowledgeknowledge in this area . To obob-obob-

tain
ob-

tain
¬-

tain a safe and saving purchase ,.

keep the followingfoIlowing informationinformation-
inin mind :

Incredible sounding ads onon-

the
on-

thethe radio and in the newspapernewspaper-
should

newspaper-
shouldshouldcarefullyIfbe examined carefully
If the ad suggests a comparisoncomparison-
with

comparison-
withwith local retail prices , rememremem-remem-
ber

¬.-

ber the "hanginghanging" weight " willwill-

include
will-

includeinclude muchmucJ1 inedible fat andand-

bone
and-

bonebone . The actual price per

pound'pound' tound ofofedibleedible meat will bebe-

detennineddetermineddetennined after the meat'' hashas-

been
has-

beenbeen cut and will depend uponupbnupon
.

the yield grade . i

., The speciaj-jnspeciajjnspeciaJnspecia-inspeciain)) -
, the ad will be .-

readily available when you arc
. dealingdealingwithwith an honest merchant..

There will be no attempt toto-
avoid

to-
avoidavoid selling-sellingsellingthe-. the special by saysay-¬.-

ingsayingthat it is not available or notnot-
asas good as it was advertised toto-
be

to-
bebe .

When visiting a fly-by-nightflybynightt1y.by-nighlt1y.bynighlt1y.byt1ybynighlt1y.bynighl-
establishment

flybynighte-
stablislunent

-. -

establishmentestablislunent , the consumerconsumer-
may

consumer-
maymay findfmd thatthatthatthethe advertisedadvertised-
meat

advertised-
meatmeat is oldoldwithwith dark meat andand-

yellowyellow fatfat.. Other fresh , red ,
trimmed half and quarters willwill-

be
will-

bebe hung nearby . These freshfresh-
quarters

fresh-
quartersquarters may be priced at twicetwice-

the
twice-

thethe advertised prices per pound .,

In these circumstances , thethe-

consumer
the-

consumerconsumer often is persuaded toto-

buy
to-

buybuy the fresh meat even though ,

when finallyfmally packaged for storstor-stor-

ing
stor-

ing
¬-

ing , it may cost the sameme asas-

meat
as-

meatmeat purchased in the neighborneighbor-neighbor-
ing

neighbor-
ing

¬-

ing store .

Check the[ lie grade information .

All meat in interstate commercecommerce-
must

commerce-
mustmust be "U.S.D.AUSD.AUSDA"V.S.D.AVSD.AVSDA" . . . . " inspected ,
but all meat is not necessarilynecessarily-
graded

necessarily-
gradedgraded by theIhe U.S.D.AUSD.AUSDAV.S.D.AVSD.AVSDA. . . . ThereThere-
are

There-
areare eight grades of quality .

Check'Check' ads to see if the gradegrade-
infonnation

grade-
informationinformationinfonnation is given andandwhetherwhetherwhether-
the

whether-
thethe ad states that the meat hashas-

been
has-

beenbeen graded ororr merely inspected
byinspectedbythe Department of AgriculAgricul-Agricul-
ture

Agricul-
ture

¬-

ture .

A side of beef shouldshouldnotnot bebe-

confused
be-

confusedconfused with a half of a beef..

A half may include two fore-forefore-

quarters
fore-

quarters
fore-

quarters
--

quarters rather than a fore-forefore-

quarter
fore-

quarter
fore-

quarter
--

quarter and hind-quarterhindquarter- . TheThe-

choices
The-

choicestchoicestchoices 1 cuts ofofmeatmeat are in thethe-
hind

the-
hindhind quarterquarler . The fore-quartersforequartersforequarters-
contain

forequarters-
contain

-

contain much waste , fat , andand-

bone
and-

bonebone .

If credit is used to buy meatmeat-
in

meat-
inin bulk , find out the interest andand-

carrying
and-

carryingcarrying charges ,. and the totaltotal-
cost

total-
costcost..

For information on meatmeat-
cuts

meat-
cutscuts , industry terminologytenninology andand-
bulk

and-
bulkbulk meat sales , contact thethe-

State
the-

StateState Meat Inspector by callingcalling-
t

calling-
thethet he State Department of NaturalNatural-
Resources

Natural-
ResourcesResources .

If a problem arises with mismis-mis-

representation
mis-

representation
¬--

representation by a seller , spoilspoil-spoil-

age
¬.-

age of the product , or uncleanunclean-
meat

unclean-
meatmeat '- establishment premises ,

contactcIJntact, the State Meat inspectorInspectorInspector-
oror the Consumer PrelectionProtection OfOf-Of-
fice

Of-
fice

¬-

fice .

FREE ESTIMATES6STIMA1I.S6STIMA1IS6STIMA1I.S-
Estimates

iS'l'IMAiSlIMA? ' ' 1 ESES-

Estimates
:.

Estimates for repair workworkororor-

the
or-

thethe sale of goods and servicesservices-
may

services-
maymaybeing"freebe advertised as being
"freefree" " when in fact hiddenthidden-
charges

ddendden-
chargeschargeschargesOror conditions arearc prespres-pres-
ent

pres-

ent
-¬-

ent.. An estimate advertised asas-

"free
as-

"free"freefree" ," which involves hiddenlhidden-
charges

ddendden-
chargescharges or conditions , should bebe-

reported
be-

reportedreported to the Consumer ProPro-Pro-

tection
Pro-

tection
¬-

tection Office .

.' , " - .


