Expo offers varied menu of speakers

The Alaska Fish Conference and
Exposition Nov., 25-28 al the Egan
Center in Anchomge offers o varicd
menu of intermationsl speakers, ex-
hibitors, panel discussions and
thought-provoking topics that together
paint to o common theme: marketing
fish beter.

Ed Crane, president of Aleska Com-
mercial Fishing and Agnculture Bank
and a conference director, describes
Alaska’s commercial fishermen us b
diverse group with differing necds and
outlooks.

For example, o fsherman
Petersburg may fish 100momhs o yeur
und be heavily invested i equipment
uid permits, whilke un Anchorage
fisherman might be o school reacher
or a docwr for most of the year,
choosing 1o fish during the few pro
ductive wecks of a shont Sebson in
Bristol Bay

For one, the occupation is a

livelihood, for the other it nwﬁ:ntm whit
puts froshing on Ihe cake. But, com

ooty A0 all and egually unpodant s the
Rﬂ'ﬂ 1 e TE NCL mcomme and mix-

HHize vEsiment returns.

" Ihe greatest potential for increas
ing & fisherman's returm lies in ex-
panded and enhunced msckets,”* said
Crane, “und that can’t occur unless
there 15 some grassroals swareness of
the role the markeiploce plays i
creating demand wwl setting price, The
reality s that the housewife in
Baltimore or Tokyo makes the buying
decisions. ™"

The growing trend toward more fish
om the dinner tahle and greater com.
F:-:litinn in the global fish market

elped shape the confercnce into vne
with a murketing focus.

Seven distinguished speikers will
address topics that inclsde pricing, el
fects of market changes hall-way
around the globe on focal industry,
maintaining demand for Aluska
seafood products in foreign markets
and the restaurant industry’'s com-
manding need for a consistent, quali:
tv supply,

Odd Steinsbo, president of the
Norwegian Fish Furmers Sales
Crrganization, will talk abowt how pen-
reared salmon have overtuken Alskain
wild salmon in some markets and why ,
while Boston's Curoline Perkins,
seafood broker/marketing consultant
and contributor to Seafood Business

vontinued on page twelve
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Mugazine, will define differences bet-
ween marketing and selling.

(her speakers include:

oE. Cruwford Jones of Muses Like,
Wish.

*Steve Kazilionis, an executive with
the Hannatord Brothers grocery chain
headquanered in Maine,

*Shin Tumiyn, wssistant general
munager for Mitsubishi International
-L‘nrr in Seattle where he oversees
lood  expart —  pricurily - Alskan
sealondd — 10 Japan,

*lim Salmon, a provurément ex
coutive with the Red Lobsier
Restuurant chain.

*Him Mutlehammer of Wishington
State University

®lolm S John, o cinros imdusiry
vetaran from Maitlund, Flo,

Aml. why citrus for an Aluskan con-
fevence” Crane points out that just as
Flonda his become synonymous with
citrus i the minds of consumers, so
shioulid marketing efforts result in fish
becorming that idestifinble with
Adnska

Amwmg the miwe than two dizen
vendors exhibiting during the con
ference wre H & S Lipghted Booys Iom
Dillingham. Cook Inlet Aguaculiure
Association from Sokdotna, ERA Sur
vivil Systems, an Anchorage firm,
amd Frotes Marine Trome Richimond.
Britsh Columbaa

Phe exposition s open 1o the pubific
al o charge from:

sMNowiri 10 S pom. Now, 25

Sl wm b pam Nov. 26

"1 am. 0 230 pm Nov. 17,

Comlerees uttending the banguet and
Las Vegas Casion Night Nov. 27 also
have i chance to parlay o seafod con
terence i Anchorige o un expense
il teip lfor two  too Laughling
Nevadi's newest resort community
i they hold the lneky ueket, Tickets
i thes event wre $25 per person,

Rogistrution  packets and  cvent
thets can be picked up at the Egan
Center from poon o S pom. Nov, 25
Kegistrnnon also will be taken at the
door all day on Nov. 26 and on Nov
Yokl poon, The cost s 535

Trude show hooths are sull
avinlable, starting ot S500. Those who
want more wlormation about Abiska
Fish Contference und Exposition, my
call 2763551



