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ASMI gets 1115111.5151.5 million grant
to market in europe japan

gov steve cowper recently an-
nounced that the alaska seafood
marketing institute has been award-
ed a 151.5 million grant from the US
department of agriculture to market
frozen fish in europe and japan

the grant to ASMI headed by
merry tuten marks the first time the
USPAUSDA has provided money from its
annual export marketing program to
promote a seafood commodity

ASMI is a perfect example of how
government and industry can stretch
a9 few dollars intontqanwernationalan inferriational pro-
gram that can really help the private
sector copwersaldtcopwersaid ASMIs in

novative marketing strategies have
directly affected the public demand for
salmon and a strong demand meansmeans
strong prices

the USDA identified 36 projects
that will receive a total ofkoflofl11010 riffmillionlion
in target export assistance alloca-

tions theile program isis intended to pro-

mote a wide range of commodities

ASMI will use the money to market
frozen salmon pollock and herring
the grant will allow the agency to get
back into foreign marketing of alaska
seafood after a two year hiatus due to
budgifcutibudget cuts


