'To The Editor: . cepts? 1 think there should be  ized against drinkig: in any
[nth-—q-:thtlnd ~some guidelines. For example, form and has ed Alas-
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when | saw an almost-full-page  problem in Alaska, then what  goes mor solicit advertising for
ad for Lord Calvert Canadian  responsibility to newspapers companies that ship alcobol
! have in advertising this deadly  into villages. However, we are

With alcohol abuse such an  poisonous product. :ﬂlﬂﬂq_hlﬁiﬁ
important issue among all Alss-  Thank you for explaining hrw_‘l
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To the People: No matter what goes on, rﬂylﬂhﬂdﬂyl The
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" I'don’t know how it is with  they never say “we have prob-  fun is there
your village young adults. But  lems.” come.
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