1,400 Callsin 9 Mo.—
‘Crisis Line’ Gets
Great Response

Public response to the Fair-
banks Crisis Line has been re-
corded at more than 1400 calls
since it began operation nine
short months ago.

The public service organiza-
tion i modeled after a number
of “hotlines” scattered over the
Lower 48. It’s primary aim is
to give an immediate personal
response to persons calling its
number, 452-4403 between 6
p-m. and 6 a.m., daily.

Calls received by the FCL
span a wide variety of subjects
and are made by young and
old alike. An anonymous re-
cord of each call is made for
purposes of followup, research,
etc.

A survey of the FCL’s nine
months of records indicates that

" young persons, especially teen-
agers, use the line more than
their elders. Often, the teen-
agers, use the line more than
their elders. Often, the teen-
ager’s problem area is commun-
. ication within the family unit.

The largest volume of calls
are received between the hours
of 6 and 7 p.m. and 8 and 9 p.m.
the least number of calls be-
tween 5 and 6 a.m.

Although ‘a number of calls
are along informational lines
(inquiries about Crisis Line, the
community, etc.), the majority
of callers are seeking communi-
cation with a fellow human be-
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Problem topics cover a wide
range varying from alcoholism
to suicide to housjng and em-
ployment problems.

Boy-girl relationships, drugs,
marital  difficulties, ~ family-
parental problems, loneliness,
and  depression, in that order,
are the complaints most fre-
quently discussed by callers.

A large number of crank calls
plague the 60 FCL volunteers
who man the telephones. Three
common types of crank calls
received are: 1) false story 2)
calling and keeping the line open
without speaking.

Volunteers are frustrated by
this type of call for they feel
this thoughtless caller perhaps
deprives a legitimate caller from
getting through.

One of the areas Crisis Line
volunteers find sometimes diffi-
cult to.resolve is emergency
or short notice basis is asked to
please call the Crisis Line and
leave their name and number
with a volunteer on duty.

Crisis Line works closely with
a large number of private and
public agencies in = Fairbanks
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which often serve as referrals to
callers. Concemning drugs, FCL:
works in cooperation with the
Fairbanks Drug Abuse Program
and Arctic Cache, North Pole.

Fairbanks Crisis Line is non-
profit and made up entirely of
volunteers. It operates essen-
tially ‘without funds depending
entirely upon the generosity of
its volunteers, friends, or groups
willing to support the commu-
nity service organization.
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Answers Public I nqwnes, Complaints—
Freeze Employs Internal Revenue

The Internal Revenue Serice
is now operating local service
and compliance ocenters under
the President’s wage-price freeze
in sixteen cities in Washington,

Oregon, Idaho, and Alaska, ac-.

cording to Creath Tooley, Re-

gional Director of the Office of

Emergency Preparedness in Sea-
ttle,

Coordmated by the OEP, the
Internal Revenue Service offices
will answer public: - inquiries,
accept complaints, and investi-
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%ute alleged violations of the

The offices now are adding
telephones, mobilizing employ-
ees, and have already started
accepting calls.
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~ The IRS Office in Alaska,
which will function as the local
service and compliance center
is in Anchorage and may be
reached at telephone number
277-1451.
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In 1970,

 less than 196 of the people
who bought Chaparral
had to use their warranty.

Less than 1%. That says a lot.

It says Chaparral snowmobiles
spend their time on the snow and
not in the shop.

And it says that about the only

- thing Chaparral owners have to
~replaceis gas and oil.

It also tells you that Chaparral is
not made to become obsolete in a
year or so. No, when a- Chaparral
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The snowmobile that cong

is put together, it's put together to
stay. Year after year after year.
That’s why Chaparral was able to
conquer a 12,500 foot peak in the
Rockies. And that’s why we say
Chaparral can take anything you
can dish out. Anything.

Check the complete
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