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Congress of American

A nationwide public aware-
ness campaign aimed at improv-
ing the image of the American
Indian was officially kicked off
in Los Angeles March 14 at a
press conference at 2:00 pm. in
the Westwood Room of the Cen-
tury Plaza Hotel.

Sponsored and conducted by
the National Congress of Ameri-
can Indians (NCAI), the theme
of the promotional campaign is
“The American Indian—A New
Awareness and Readiness.”

Gov. Ronald Reagan, Sen.
George Murphy, Sen. Alan Crans-
ton, Commissioner of Indian Af-
fairs Robert Bennett, as well as
representatives from both state
and city government were in-
vited to attend.

In an effort to present a true
and realistic picture of the Amer-
ican Indian, a series of public
service announcements dealing
with the Indian’s culture, his
value today as an employee In
modern industry and business
will be shown in the coming
weeks over the major TV net-
works and their affiliates across
the nation.

To tie in with the TV an-
nouncements, colorful billboards
depicting the campaign’s theme
have been posted during the
month of March in Oklahoma
City, San Francisco-Oakland, Los
Angeles, Chicago, Dallas, New
York, Cleveland, and Cincinnati,
and Washington, D.C.

This nationwide project is one
of the major programs of the
newly-formulated American In-
dian Media Service (AIMS) Com-
mittee, created by the NCAI to
help eliminate the false, deroga-
tory, and harmful publicity
which often appears about the
Indian in the nation’s mass media
and work toward a more accurate
and positive portrayal of the
Indian and his way of life.

One component of the AIMS
Committee is an advisory media
council made up of professional
media specialists.

Members are: Ben West, Vice
President and General Manager,
Cimmaron Television Corpora-
tion, Oklahoma City, who will
serve as council chairman;Michael
Hayward, Chief, United Nations
Television, New York; Harry Ac-
kerman, Executive Producer,
Screen Gems, Hollywood; and
Hubbell Robinson, independent
producer, New York.

A NEW AWARENESS AND

IMAGE PROMOTION—The National
Indians has launcheda
nationwide campaign aimed at improving the
image of the American Indian. The campaign is
being aired on television and by large colorful

NCAI Launching its Nationwide
Campaign to Better Indian Image

Policies will be decided and
executed by a second compo-
nent. an all-Indian committee

composed of Roger Jourdain,
Chairman of the Red Lake Band

of Minnesota Chippawas, Red
Lake, Minn. and NCAI Minn-
eapolis area Regional Vice

FPresident; Marshall Tome, Nava-
jo, Assistant ICAP Director, Ari-
zona State University; and Earl
Old Person, Chairman of the
Blackfeet Tribe, Browning, Mon-
tana.

Another committee member

will be chosen at a later date.

Recognition of the need for
such a committee to act as a
continuing liaison between the
press, broadcasting, and movie
industries grew out of a contro-
versy in the summer of 1967
over the announcement by the
American Broadcasting Co. that
a new TV series dealing with the
life of General George A. Custer
and his exploits at the Battle of
Little Big Horn would be part of
that network’s Fall line-up of
shows.

Response to this announce-
ment on the part of the Indian
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billbaards shown in the picture. The campaign is
aimed to combat harmful publicity about Indians
in mass media and then work toward a more
accurate and positive portrayal of the Indian and
his way of life.

community was immediate and
emphatic. The NCAI was joined
in its efforts to halt the series
by many tribal spokesmen, In-
dian interest organizations, re-
ligious and legal groups as well
as sympathetic individuals.

It was felt that the series, by
the nature of its content, would
only serve to perpetuate the dis-
tortions and stereotypes of the
handicaps and loss of self-esteem
among members of the Indian
population.

Although the degree to which
Indian onposition can be credit-
ed with the cancellation of the
Custer series by December, 1967
cannot be determined, the con-
frontation demonstrated a new
awareness and readiness on the
part of the Indian to speak out
in defense of his interests.
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~From the ‘Wild Country’— * “

Anaktuvuk Pupils
Get Education

By KENTON MEKIANA
Anaktuvuk Pass

On March 8, 1969:

Today mail plane came. And
Mr. & Mrs. Michael Cline came
home. Also Phyllis Wolfe came
for awhile. She went back with a
plane. Also a man came from
University in Fairbanks. He will
stay here until this Saturday.

His name is Ralph Jensen. He
is studying Economics up here.
He is staying at the VISTA home

Also, something new is going
in school for two weeks. We 6th
7th, and 8th graders are having
an education. Our education is
called, “Sex Education.” John
Greller is teaching us about sex
up here in the school. He always
go up the school in afternoon.

We will see films about sex,
too. First time I'm studying
about this education. But I don’t
know who wanted it. The educa-
tion started on March 10, 1969
in school. First we let our sex
teacher ask questions. And after
that we start to read about
something.

On this Saturday night, Pilot
Don Jonz came with two guys.
They came here with a two-
engine plane. They went to get
few men to go to work up
northeast some place.

[ don’t know where the desti-
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Fur Trappers Journal—Quarterly, $2.00
per year, edited by Raymond Thompson,
manufacturer and inventor of the famous
Thompson snare.

Catalog—~Sled Dog Gear, 10 cents
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nation but its near Barter Island.
These were the three men left
with them. David Mekiana,
Thomas Rulland, and  Lazarus
Rulland.

I hope these guys will earn
enough money.

After they left I started home
to get ready for our Saturday
night movie. Our movie that time
was called, “Dr. Jeckell & Mr.
Hyde.”

It was an almost scary movie.
Some smal kids began to hide
under desks, or plug their ears
so they wouldn’t hear em. How
about that?

That is all the news I can
remember on -Saturday nights
actions. Thisis I Kenton Mekiana
reporting from Anaktuvuk Pass
in Brooks Range Wild Country
Is the country wilder than ever
before, Howard Rock?

Good Luck!

Among the purposes of a society
should be to try .to arrange for a
continuous supply of work at all
times and seasons.

—POPE LEO XIII

Native Craft
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— R.R. ""Bob" Blodgett -

Teller Commercial Company
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Northern Dog News
A monthly magazine for
sled dog enthusiosts
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